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1. Copyright Notice and Disclaimer 

Copyright © 2022 Nova Anglia College Pty Ltd. All rights reserved.  

Copyright of this document is the property of Nova Anglia College under Australian and international copyright 
laws unless otherwise stated. Any unauthorized use of this document or its contents may violate copyright under 
the fair dealings provisions of the Copyright Act 1968. No part of this document may be photocopied, reproduced, 
altered or translated in any form or by any means, or stored in a retrieval system or transmitted electronically, or 
otherwise used without the prior written consent of Nova Anglia College. 

2. Document Control 

 

Owner CEO 

Stakeholders All students and staff 

Approving Body Board of Directors  

3. Approval, Publication and Review  

3.1  Approval  

This Marketing Policy and Procedure was approved with amendments by the Board of Directors in the meeting held 
on 17th May 2022. 

3.2  Publication 

This Marketing Policy and Procedure will be made available to individuals, including current and prospective students 
seeking to enrol in Nova Anglia College, by publication on its website at www.nac.edu.au.  

Alternatively, a copy of this document can be requested by contacting the Registrar Office at registrar@nac.edu.au. 

3.3  Review 

Nova Anglia College’s policies are reviewed on a regular basis. The review cycle may vary depending on the type of 
policy and its scope, but every year would be typical, and there must be no more than three years between policy 
reviews. 

Next review date: March 2025 

4. Purpose 

Nova Anglia College (Thereafter known as NAC) is committed to ensuring that all its marketing is conducted in a 
professional and ethical manner. Therefore, all statements made in any marketing or associated promotional 
materials are: 

• accurate, unambiguous and not false or misleading; 

• only about the services NAC offers; 

• designed to clearly delineate accredited courses from other services NAC offers; and 

• designed so as not to detract from the good reputation and interests of the Australian education industry or other 
educational institutions nor make negative comparisons and/or derogatory statements about them. 

http://www.nac.edu.au/
mailto:registrar@nac.edu.au
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This policy is designed to reflect the intent of Standard 7 of the Higher Education Standards Framework 2021 and 
Standard 1 of the National Code of Practice for Providers of Education and Training to Overseas Students 2018. 

5. Scope 

This policy applies to all stakeholders including, but not limited to, board members, staff, students, contractors, 
business associates, partners and external service providers of NAC. 

6. Policy Principles 

Whether express or implied, all marketing and associated promotional material must: 

• not draw false or misleading comparisons with other education providers or courses; 

• not give false or misleading representations in relation to: 

- associations with other providers or organisations;  

- the outcomes associated with undertaking a course; 

- the entry requirements for a course (including English language proficiency requirements); 

- any work-based training required to undertake the course; 

- eligibility for acceptance into another course; or 

- possible migration outcomes from undertaking a course; 

• accurately represent to prospective students accredited courses that lead to AQF qualifications and ensure that 
stated outcomes are consistent with those qualifications; 

• use any third-party logos according to their conditions of use; 

• not refer to any third party without their expressed written permission; 

• appropriately identify NAC by including NAC’s registered name and CRICOS code;  

• identify accredited courses leading to an AQF qualifications separately from any other services provided by NAC; 

• uphold the reputation of Australia’s tertiary education sector; and 

• be approved by the CEO prior to its dissemination. 

7. Procedure 

7.1  Marketing Accredited Courses 

7.1.1 When marketing its accredited courses, NAC will take care to clearly identify accredited courses leading to an 
AQF qualifications separately from any other services provided by NAC. 

7.1.2 Only those courses that are accredited by TEQSA will be described as such. Likewise, any courses that are 
accredited by a professional accrediting body for the purposes of registration to practise will not be described 
as such unless such accreditation has been obtained. Where units of study are offered separately from an 
accredited course and are represented as eligible for gaining credit towards a qualification, NAC will clearly 
specify the qualification for which credit may be gained and clearly define the terms on which credit may be 
granted. 

7.1.3 For each accredited course relevant and timely information for students is publicly available that includes: 

7.1.3.1 details of the course being offered, including accreditation status, course learning outcomes and 
delivery arrangements; 

7.1.3.2 constituent units of study that make up the course, including credit points, EFTSLs and any pre-requisites; 
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7.1.3.3 assumed knowledge to undertake the course; 

7.1.3.4 requirements for access to technology to undertake an online course or unit (where applicable); 

7.1.3.5 course admission requirements and application dates; and 

7.1.3.6 arrangements for recognition of prior learning.   

7.1.4 To enable access for the vision impaired, NAC’s website will be designed so that it is compatible with standard 
devices and programs that assist vision impaired people. For example, this means that text on NAC’s website 
will be actual text and not embedded within graphics. 

7.2  Education Agents 

Where agents or other third parties are engaged to represent or promote NAC, they will be bound by formal 
contracts with NAC, their performance will be monitored and prompt corrective action will be taken in the event or 
likelihood of misrepresentation or unethical conduct. 

7.3  Third Party Permissions 

NAC will at all times obtain prior written permission from any person or organisation for use of any marketing or 
promotional material that refers to that person or organisation and will abide by any conditions of that permission. 

7.4  Approval Protocols 

7.4.1 The Marketing Manager is responsible for checking that all advertising and promotional materials are in 
accordance with this policy. This involves proofing and checking all advertisements, printed or electronic 
brochures, social media posts, web pages or other promotional material prior to publication, printing or 
upload to the webserver or the Internet.   

7.4.2 The Marketing Manager will confirm their approval of the promotional material by sending the final proof to 
the CEO. 

7.4.3 After the Marketing Manager has approved the promotional material and sent it to the CEO, the CEO must 
review and approve the material in writing before it can be published. In other words, all marketing and 
promotional materials must pass through a two-step approval process. 

7.4.4 A copy of the approved promotional material will be kept on record. 

7.5  Social Media 

Social media is simply another form of promotional communication and is covered by this policy. Therefore, social 
media content should not be treated differently to any other promotional material. 

Any social media content must be approved according to the protocols outlined in this policy. 

7.6  Recruitment of International Students  

NAC will take reasonable steps to identify and not actively recruit international students where this conflicts with its 
obligations under Standard 7 of the National Code of Practice for Providers of Education and Training to Overseas 
Students 2018 regarding international student transfers. 

8. Related Documents 

• Agent Agreement 

• Agent Recruitment Policy and Procedure 

• Agent Application Form 

• Agent Biannual Review Form 
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• Agent Reference Check Form 

• Agent Survey Form 

9. Related Legislation 

• Higher Education Standards Framework 2021 – Standard 7 

• National Code of Practice for Providers of Education and Training to Overseas Students 2018 – Standard 1 and 
Standard 7 

 


